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"Our requirement for ourselvesis to offer
cybersecurity training that is so attractive
that users would voluntarily complete it in
their free time and pay for it with their own
money. Especiallywith an eye on future
generationswho have grown up with social
mediaand gamificationand whoseattention
spaniscontinuallydecreasing."
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Global yearly
Cybercrime Damage

6tn $

Cybercrime Victims
globallyper year

556m

ΧǘƘŀǘ ƳŜŀƴǎ мΦрƳҌ ǇŜǊ Řŀȅ ŀƴŘ 
18 per second.

Bitkom Akademie

ά/ȅōŜǊŎǊƛƳŜ ŘŀƳŀƎŜǎ ǿƛƭƭ Ŏƻǎǘ 
the world $6 trillion annually by 
нлнмΣ ǳǇ ŦǊƻƳ Ϸо ǘǊƛƭƭƛƻƴ ƛƴ нлмрΦέ

CybersecurityVentures, 
Official Annual Cybercrime Report

Phishing Mails
sentgloballyeveryday

3.4bn

ΧǘƘŜǊŜƻŦ сллƳ Ǝƻ ǘƘǊƻǳƎƘ {t!a 
filters and 300m are opened, 
because 80% of employees can 
not detect them.

Symatec, McAfee, Verizon, Google, Uni of Florida
Status reports2019

3More Cybersecurityand Hacking Statistics:
https://webhostingprof.com/blog/cybersecurity-statistics-2020

https://webhostingprof.com/blog/cybersecurity-statistics-2020


Solution I
Innovative cybersecurity
online coursesfor mandatory
recurringtrainingon super 
compliantlearningplatform
with dedicatedengineering
support and optimised
individual experienceusing
EU GDPR compliant
machinelearningapproach.

Everything needed to evoke 
positive change of behavior.
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1 module

incl. 4 
content
piecesTest

1-4 times
a year

Constantly
newattractive
content
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Solution I: User Perspective
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Paywall
Access to platform
+ social learning

Freemium Model
2 FREE modules
to test Cyttraction C
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1. Assessment
First feelingof
learningsuccess

Χ



Solution II

ÅPlatformasa Service (PaaS)solutionfor global B2B companies

ÅBuilding their own specificcybersecurity+ techeducationusingour
provenapproachand attraction factors

ÅContent production101for coursescovering
different culturesand languages

ÅMix + Matchwith Cyttractioncoursesaswell as
content from other providerspossible

ÅAll underhighestsecurity+ compliancestandards

ÅContent control systemwith clearcommunityguidelines
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Global Perspective
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Cyttractionhas developed 
strategies to counter             
4 main global risks.
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Market Perspective
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Internet Users
in EU, US, Japan

798m

ΧŎƻƳǇŀǊŜŘ ǘƻ ŀ ǘƻǘŀƭ ǇƻǇǳƭŀǘƛƻƴ 
of 902m, 9.65m CyttractionSales 
Targetuntil EOY 2026.

Statista, Internet World View

Global Information
Security Market (2022)

ΧǿƛǘƘ ŀ growing 1.5bn estimated 
Cybersecurity Awareness Market.

Danish Institute for Human Rights, Gartner

170bn
ϵ

Companies not providingany
CybersecurityAwarenssTraining

40%

Gartner expects 400% growth
of Security Awareness Trainings 
as managed service by 2024.

Gartner, World Economic Forum2020



Impact 
Marketing

Content + 
Community

Specific
Courses

and

Engineering 
Support

Innovative Online 
Courses

on

super compliant
Platform

Cyttraction
CyberIndex

Business Model
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Annual Membership

фф ϵCyttractionCourse

Ҍ слл ϵEngineering Support

Individual Add-ons

Ҍ нрл ϵ1h Expert Chat

fromпфрΦллл ϵSpecificCourses, e.g.to train 
sales staff and customers on 
own products
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Large

Innovative Expert

ÅSelect topics
ÅSimulation-boosted
ÅFull frontal style
ÅStoryline video
in ad only

ÅSelect topics
ÅPartly comedic
storyline video
ÅPartly gamified

ÅCross topic
ÅExpert focus
ÅFull frontal style

ÅCross topic
ÅFull storyline
ÅFeature film quality
ÅTrainers integrated
ÅAlso addresses 
regular employees
ÅCan address all
segments

Cyber+ Attraction



Sales + Marketing Plan

ÅSpecificPR, keynotesand contentproduction

ÅApr-Sep 2021: 60-100 international online events

ÅCyttractionCyberLabTallinnfor contentproduction+ cooperations

ÅPilot projectswith global B2B Companies > 5000 employees

ÅOct2021: marketingcampaignfor 1st online course

ÅBiggestglobal network for tech+ cybersecuritycontent

ÅSocialsellingcampaignwith courseexperts+ protagonists

ÅImpact projectsfor schoolkids, students, teachersand parents
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Ourcolleaguesfrom emoticommsby cdt.digital
takecare of our Sales + Marketing          
Strategyand Execution



1. Impact Project: Germany

Partners Components

ÅYouth ProtectionWeb App

ÅFree Material for Schools

ÅCyttractionInfo Videos

+ Cybersecurityexpertsdonating
work hoursto youth protection
organisations

Go Live: Q3/2021
13Y
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Media Network
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ΧŀƴŘ manymore.
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CyberLabTallinn

Å#OfficeOfTheFuture

ÅWhereTechieslike to work - cosyand Covidcompliant

ÅStudio environmentand streamingbackground

ÅCompletesecureIoT/ Smart Livingsetup

ÅImplementingclientdevices/ solutions

ÅOngoingresearchon Cybersecurityand Future Technologies

ÅFlexible dailycontentproduction

ÅCentral point for our Brand Marketingand Storytelling

ÅDocumentingtechsetup, renovationand dailywork
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CyberLabTallinn ςOption 1

Public Space:
Meetings + Events

16



Office Space

Kitchen/ Community Area
Meeting Area
CyberLabs
Studios
Chillout Area
Guestroom
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CyttractionContent Plan

CET

Monday Tuesday Wednesday Thursday Friday Saturday Sunday

08.00

LinkedinPost LinkedinPost LinkedinPost LinkedinPost LinkedinPost InstagramStories

10.00 - 11.00

YouTubeVideo: 
#CyberYoga

#CyberEspresso
War Stories  
Teams(ENG)

#CyberEspresso
War Stories
Teams(DE)

18.00 YouTubeVideos:
Tech (DE)

YouTubeVideos:
Techn(ENG)

Blogpost YouTubeVideo:
Behind the Scenes 
(ENG)

YouTubeVideo:
Behind the Scenes 
(DE)

19.30

LinkedinPost LinkedinPost LinkedinPost LinkedinPost LinkedinPost LinkedinPost

20.00 ς22.00

Update in 
FacebookGroup

#Fragerunde
Twitch (DE)

#KitchenTalk 
Twitch (ENG)

Schedule showsthe 1st platform for uniquecontent, re-posts 
on other channelsnot mentionedbut also part of the strategy.

+ productionof Cyttractioncourses& info videos
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Á7 yearsof B2B + Entrepreneurship
ÁDigital Strategistand Developer
ÁTechBlogger: Digitalisierung jetzt!
ÁHacker Thinking Cybersecurity Training
ÁDipl. sc. pol. Univ. LMU Muenchen
ÁComputer Science & Engineering Studies
ÁCertified Data ProtectionOfficer

and IT Forensics Specialist

Carolin Desirée Toepfer
CEO/ CTO Cyttraction
+ CEO cdt digital group

Linkedin

Á15yearsof Leadership Development
ÁFaculty Member at Headspring by Financial Times 

and Duke Corporate Education
ÁEx-Google Manager Leadership Development
ÁMScHR and Industrial Relations, Said Business School
ÁBScManagement and System Science
ÁVarious certificates and further training,         

including psychological topics and methods

Marieluise Maiwald
Head of Learning Development

Linkedin

https://www.linkedin.com/in/cdtdigital/
https://www.linkedin.com/in/marieluisemaiwald/


Milestones

May 2019: TestingHacker Thinkingonline courses

Jan 2020: cdt.digitalstartedworkingon cdt securityproject

Sep 2021: Registration Cyttraction OÜ

FromApr 2021: Paid & free online events+ 1st youth protectionproject

Oct2021: CyttractionCyberIndex + 1st scalablecourseavailable

EOY 2021: 30.000 userson whitelabelplatforms

From2022: Constant usergrowthςmin. 10% per month

From2022: Courses with celebrityprotagonists

From2022: Development of own Cyttractionplatform

EOY 2026: 9.65 coursessoldEU, US, JP + severalimpactprojects

C
o

n
st

a
n
t 

P
ro

g
re

ss

20



Advisors
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KalebSchiffmann
Schiffman Consulting
Ex-HDI Global

Linkedin

Dr. AmalinyHasselbeck
US Entrepreneur
Sales Funnel Expert

Linkedin

BirgitHeß
Security Awareness & 
Enablement Specialist

Linkedin

Joseph Carson
Cybersecurity and Digital
Forensics Expert

Linkedin

Χaswell asthe global cybersecuritycommunity
and remainingcdt.digitalnetwork.

https://www.linkedin.com/in/kaleb-schiffmann-79a83474/
https://www.linkedin.com/in/amalinyy/
https://www.linkedin.com/in/birgithess/
https://www.linkedin.com/in/josephcarson/


Build-up 2020/21
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Burn Rate Sales Target New Users

Bootcamps
Negotiationswith B2B clients
CybersecurityStudy

B2B pilot client onboarding
B2C salesstart
Cyttraction CyberIndex 21

2020:

-88.713,39 EUR // +0,00 EUR

2021:

-1.151.549,40 EUR // +1.536.000,00 EUR

Users on (whitelabel) platform EOY 2021:

30.000+
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